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In 2025, online PR and press release distribution have moved from “nice-to-have” into core 
communications infrastructure for organisations operating in the UAE. This shift is being driven 
by two forces: (1) audiences consuming news digitally at scale, and (2) marketing teams facing 
rising performance pressure and the need to make budgets work harder across channels. 

UAE market context: digital-first audiences and growing ad budgets 

The UAE is among the world’s most connected markets, with internet penetration reported at 
99% in 2025 and roughly 11.1 million internet users, alongside approximately 11.3 million 
social media identities—a scale that reflects extremely high platform usage. 
In parallel, digital advertising spend in the UAE is projected to reach about US$2.29 billion by 
2025, reflecting continued budget growth and intensified competition for attention in paid 
channels. 
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What is the “online PR sector” worth? 

Because “online PR” spans multiple categories (agency services, PR tools/software, monitoring, 
distribution networks), the best way to size it is to look at credible market segments that directly 
overlap with online distribution: 

• Global public relations market: estimated at US$106.63 billion in 2025 (with growth 
continuing into 2026+). 

• Press release distribution services (global): valued at ~US$1.2 billion in 2023, 
projected to reach ~US$2.5 billion by 2032 (CAGR ~8.4%). 

• MENA PR tools market: reported at US$250.85 million by end of 2024, with projected 
growth through 2030. 

What this means for the UAE in 2025: the UAE is one of the region’s biggest communications 
hubs, so the local online PR opportunity is best viewed as a meaningful share of a fast-growing 
regional and global market—especially in distribution, monitoring, and PR-tech-enabled 
newsroom placement. (A precise UAE-only “online PR” market size varies by definition and 
vendor reporting; the figures above anchor the sector using the most comparable published 
segments.) 

Why online PR reduces advertising cost pressure 

Online PR does not “replace” advertising. It reduces dependence on paid ads by strengthening 
three cost drivers that typically inflate ad budgets: 

1. Trust efficiency 
Paid ads often require repeated impressions to overcome scepticism. Credible editorial-
style placement and third-party publication can increase trust per touchpoint, so brands 
frequently need fewer paid touches to move prospects to action. 

2. Search and long-tail discovery 
A well-optimised release can rank, get indexed, and remain discoverable long after a 
campaign ends—unlike paid ads that stop the moment spend stops. This supports a 
compounding visibility effect, which helps lower the “always-on” paid requirement. 

3. Better paid performance via stronger brand signals 
When prospects see a brand referenced across trusted publications, paid campaigns often 
see improved click-through and conversion efficiency because users recognise the name 
and perceive legitimacy. That reduces effective acquisition cost—without necessarily 
increasing media spend. 
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A practical, non-complicated cost comparison model (illustrative) 

To show how online PR can reduce paid pressure without making unsupported claims, here’s a 
simple model you can use internally: 

• Assume a brand spends X on digital ads to generate leads. 
• Add a structured online PR layer (press release + distribution + tracking). 
• If brand credibility and search visibility improve, even a modest 5–15% improvement in 

conversion rate from the same paid traffic can reduce cost per lead materially—because 
you’re converting more of the clicks you already buy. 

This is why many marketers treat online PR as a cost-efficiency lever: it strengthens the funnel 
so advertising performs better, rather than asking advertising to do all the trust-building alone. 
(Your exact impact depends on category, offer, and publication quality.) 

2025 UAE outlook: where online PR is heading next 

With UAE digital spend expanding and PR-tech investment growing across the region, online PR 
in the UAE is evolving toward measurable, systemised execution: guaranteed placement options, 
clearer reporting, stronger distribution networks, and closer integration with SEO and analytics. 
Globally, the broader PR market remains large and growing, while press release distribution 
specifically continues to expand as a defined category —supporting the view that digital-first PR 
is becoming an operating layer, not a one-off tactic. 

PR Middle East positioning in this ecosystem 

As a Business News Media Group Platform powered by Art Line International FZE, Press 
Release Middle East is positioned to help organisations operationalise online PR through an 
end-to-end approach: content creation, structured distribution, and visibility that supports both 
editorial credibility and measurable reach—so brands can build authority and reduce reliance on 
purely paid acquisition over time. 

 

-End- 

Source: 

• Mordor Intelligence, Public Relations Market Report (2025–2030). 
• Data Source: Mordor Intelligence Industry Analysis, 2025. 
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